
 

 

 

 
 
 

AREA OF CONSIDERATION – OPEN COMPETITIVE 
TO ESTABLISH A LIST FOR THE POSITION OF 

HOSPITAL MARKETING AND COMMUNICATIONS DIRECTOR  

OPEN: July 28, 2025 CLOSING DATE: August 8, 2025 ANN. NO.: 25-90 

 

GENERAL PAY PLAN 

OPEN:               Q-01 $73,788.00 P/A to Q-10 $101,296.00 P/A 
PROMOTION:   Q-01 $73,788.00 P/A to Q-18 $130,052.00 P/A 

MINIMUM EXPERIENCE AND TRAINING:   
 

A) Four (4) years of experience in a large-scale marketing and communications work, and a Master’s 
degree from a recognized or accredited college or university; or 
 

B) Five (5) years of relevant experience in a large-scale marketing and communications work, and a 
Bachelor’s degree from a recognized or accredited college or university. 

 

NATURE OF WORK:  
 

This position directs complex communications and marketing strategies and functions for GMHA, collaborating 
closely with senior leaders within the organization to ensure consistency, alignment and cohesion of GMHA’s 
promotions and communications messages across the organization and to its broader hospital and skill nursing 
audiences. 
 
This position reports to the Hospital Administrator/CEO and serves as the senior communications leader 
responsible for developing, leading, and executing strategic marketing and communications plans to meet 
hospital and skill nursing organizational objectives. 
 
ILLUSTRATIVE EXAMPLES OF WORK: (Any one position may not include all the duties listed, nor do the 
examples cover all duties which may be performed). 
 

Develops long-term communications and marketing strategies to help GMHA increase brand reach, enhance 
perception, and strengthen its position as a critical enabler of quality and safe community healthcare services. 
Develops and maintains effective and holistic messaging strategies to staff and patients across the hospital and 
skill nursing facilities, as well as the healthcare community. Engages with the hospital Administrator/CEO, 
Associate Administrators, the Board of Trustees, and other leadership members across the organization to 
develop long-term strategic communication goals and priorities that support the objectives and priorities of 
GMHA. Leads communication programs in support of organizational branding, goals, and priorities. Develops 
and implements communications and service awareness activities that enable GMHA IT programs, services, 
and/or products. Delivers communication programs, strategies and campaigns across traditional and digital 
platforms, using success metrics to refine them over time. Develops, empowers, evaluates, and leads the 
communications/administration team that is part of the Hospital Administrator/CEO’s Office, and manages 
contractors and outside vendors to ensure effective operations. Presents technology services, solutions and 
innovations that engage audiences. Serves as the PIO and vital member of the Incident Command team during 
emergency management and response situations. Demonstrates commitment to personal responsibility and 
value for patient and staff confidentiality. Promotes a culture of safety; communicates safety concerns; uses and 
promotes safe behaviors based on training and lessons learned. Performs work related work as assigned.  
 

MINIMUM KNOWLEDGE, ABILITIES AND SKILLS: 
 

 Knowledge of marketing and communications theory and strategies. 

 Knowledge of the application and utility of a variety of multi-media tools and social media platforms. 
 
 Knowledge of HIPAA regulations and related hospital confidentiality provisions. 

 Ability to achieve an organization’s vision, values and programs through marketing initiatives. 

 Ability to lead, persuade, and influence decision-makers across all levels of an organization. 
 
 Ability to think critically and strategically. 

 Ability to empower, develop and train staff across functions. 

 Ability to advance a large volume of work through strong delegation, mentoring and organizational skills. 
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 Ability to work effectively with colleagues, clients and with external organizations. 

 Ability to comply with applicable organizational laws, rules and regulations, policies and procedures. 

 Exceptional written and oral communication skills. 

 Computer skills, including the ability to utilize Microsoft Office programs (i.e. Word, Excel, PowerPoint, 
Outlook, etc.) and learn and experiment with new software and systems. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 




